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Mk;jsDVj eSlst
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 eSa vki lHkh ds mTtoy Hkfo"; dh eaxy dkeuk djrk gw¡A eSa vki lHkh ds mTtoy Hkfo"; dh eaxy dkeuk djrk gw¡A
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COLLAGEN BUILDER
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dky esa&jkf= Hkkstu djus ls vk/kk ?kaVk iwoZ 10 xzke ikoMj ysaA

                uksV& csgrj fjtYV ds fy, bldk lsou 3 ekg ls 6 ekg vo'; djsaA   

                                                                         

Collagen Builder lHkh rjg ds lwij QwM ,oa osjht ls fufeZr ;g izksMDV 100 izfr'kr uspqjy 

(izkd`frd) gSA ,oa bldk dksbZ lkbZM bQsDV ugha gSA Well be life dk ;g izksMDV 'kwxj Ýh gSA



PRODUCT
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What is Direct Marketing ?

Direct marke�ng is a form of communica�ng an offer, where Direct marke�ng is a form of communica�ng an offer, where 
organiza�ons communicate directly to a pre-selcetec organiza�ons communicate directly to a pre-selcetec 
customer and supply a method for a direct response.  Among customer and supply a method for a direct response.  Among 
prac��oners, it is also known as direct response marke�ng. By prac��oners, it is also known as direct response marke�ng. By 
contrast, adver�sing is of a mass-message nature.contrast, adver�sing is of a mass-message nature.
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contrast, adver�sing is of a mass-message nature.

What is WELL BE LIFE ?
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and trusted supplier for all types of quality healthcare &and trusted supplier for all types of quality healthcare &
FMCG products at the lowest prices possible. We plan to FMCG products at the lowest prices possible. We plan to 
establish over thirty million franchisee hubs all over India establish over thirty million franchisee hubs all over India 
in the next decade and empower our valued customers to in the next decade and empower our valued customers to 
buy their favorite products, hassle-free and cheaper.buy their favorite products, hassle-free and cheaper.
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buy their favorite products, hassle-free and cheaper.

WELL BE LIFE is a leading direct marke�ng company, dealing in world class health and personal WELL BE LIFE is a leading direct marke�ng company, dealing in world class health and personal 
care products. WELL BE LIFE is constantly growing at a phenomenal rate every year.care products. WELL BE LIFE is constantly growing at a phenomenal rate every year.
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The growth rate in itself speaks volumes about the quality of the The growth rate in itself speaks volumes about the quality of the 
products and earning opportunity, the marke�ng plan and the products and earning opportunity, the marke�ng plan and the 
management that has been able to deliver such are warding andmanagement that has been able to deliver such are warding and
 sustainable system. WELLBELIFE - constantly expanding its product sustainable system. WELLBELIFE - constantly expanding its product
 range to introduce innova�ve products every year, manufactured  range to introduce innova�ve products every year, manufactured 
at state-of-the-art manufacturing facili�es, we believes in offeringat state-of-the-art manufacturing facili�es, we believes in offering
 world class service levels to all its customers. WELLBELIFE - will  world class service levels to all its customers. WELLBELIFE - will 
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expanding every year month and day.expanding every year month and day.

The growth rate in itself speaks volumes about the quality of the 
products and earning opportunity, the marke�ng plan and the 
management that has been able to deliver such are warding and
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built a wide spread network of distributors, which will constantly 
expanding every year month and day.
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Share  the
opportunity and   
build  your  team 

Start  earning
money  

How to get started !

OUR VISION AND MISSION



LET’S FULFILL YOUR DREAM! 

It’s a golden opportunity  
JoinJoinJoin us us us today

Why WELLBE LIFE? 

➢ Quality Product
Best Opportunity
Be�er Future
Life Long Income
Life Time Rewards

➢
➢
➢
➢

Success Mantra

1. No BV Laps1. No BV Laps
2. No Investment2. No Investment
3. No Monthly Purchase3. No Monthly Purchase
4. No. Maintain Fees4. No. Maintain Fees

1. No BV Laps
2. No Investment
3. No Monthly Purchase
4. No. Maintain Fees



STARTER ACTIVATION PACKAGE

PACKAGE
AMOUNT

PACKAGE
NAME

PRODUCT
NAME

ACTIVATION
GIFT

SCHEME

3500

4000

4500

5000

Silver

Gold

Platinum

Diamond

1 Collagen

WellBelife Nirogya

 Combo pack

2 Collagen

WellBeLife Combo

Pack+1 Collagen

1 Tulsi

2 Tulsi

1 Plan Book +

1 Tulsi

1 Plan Book +

1 Tulsi

Ladli Laxmi Yojan
Kanya Dan Yojna
Shradhanjali Sewa

x

x

OUR INCOME PLAN

SENIOR ASSOCIATE ID
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A

A

A

A B
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B
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A

A

B

 

B
 

B

A

 

A

A

A

A
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B

B

B

B

B

B

ASSOCIATE ID

U

 

A B

ONE LEFT AND ONE RIGHT ACTIVE ID 

REQUIED FOR ASSOCIATE ID

650/- (ONE TIME ONLY)

1

  
2 REWARD

6 ASSOCIATE  LEFT AND 6 ASSOCIATE RIGHT 
ACTIVE ID REQUIRED FOR SENIOR ASSOCIATE
ID 10000/- (ONE TIME ONLY)   

DIARY

Ladli Laxmi Yojan
Kanya Dan Yojna
Shradhanjali Sewa

Note:  Silver ,oa Gold Package  ls Tokbfuax ,lksfl,V dks ykMyh y{eh ;kstuk] dU;knku ;kstuk ,oa J¼katfy lsok
          dk ykHk ysus ds fy,  1000/-  :- osY;w dk de ls de ,d ckj dksbZ Hkh izksMDV [kjhnkjh djuk vfuok;Z gksxk rHkh 
          rhuksa  ;kstuk dk ykHk fey ik;sxkA



 Sl.
 No. RANK

LEFT ID

ASSOCIATE

RIGHT ID

ASSOCIATE
CASH BACK MONTH TOTAL

NEW 

JOINING

RANK WISE SALARY INCOME

REWARD

TEAM 

TRAINER 
163. 16 10,000

30 

M
3,00,000 7 7 BAG 

TEAM 

LEADER
354. 35 20,000

30 

M
6,00,000 20 20

TEAM 

MANAGER
705. 70 30,000

30 

M
9,00,000 30 30

SMART 

WATCH

BUSINESS 

DEVELOPER
1256. 125 40,000

30 

M
12,00,000 40 40

MOBILE

AREA

MANAGER
2507. 250 50,000

30 

M
15,00,000 50 50

LED TV 32''

SR. AREA

MANAGER
5008. 500 1,00,000 30,00,000 150 150

LAPTOP

DRESS 

COURT

GENERAL

MANAGER
1000011. 10000 5,00,000

30 

M
1000 1000

1 CRORE

50 LAKH

SWIFT
 CAR

ZONAL

MANAGER
500010. 5000 4,00,000

30 

M

1 CRORE

20 LAKH
600 600

50 GRAM

 GOLD

SENIOR 

MANAGER
10009. 1000 2,00,000

30 

M
60,00,000 300 300

BIKE

30 

M



 Sl.
 No. RANK

LEFT ID

ASSOCIATE

RIGHT ID

ASSOCIATE
CASH BACK MONTH TOTAL

NEW 

JOINING

RANK WISE SALARY INCOME

REWARD

SECRETORY 2500012. 25000 6,00,000
30 

M
2500 2500

1 CRORE

80 LAKH

100 GRAM
 GOLD

DIRECTOR 5000013. 50000 10,00,000
30 

M
3 CRORE 5000 5000

GRAND 
VITARA

STAR

DIRECTOR
10000014. 100000 25,00,000

30 

M

7 CRORE

50 LAKH
7500 7500

LAXUARY 
CAR

DOUBLE

STAR
20000015. 200000 50,00,000

30 

M
1000 100030 CRORE

VILLA

SUPER

STAR
50000016. 500000 1 CRORE

30 

M
2000030 CRORE 20000

5 Lack Pension 

Per Month

PERFORMANCE BONUS

NOTE: FROM YOUR THIRD DIRECT SPONSOR YOU 
WILL RECEIVE   Rs. 1000 as per performance bonus . 

U

A B

C
1000/-

-LEVEL INCOME

 Sl.
 No.

LEVEL LEVEL PERCENTAGE

LEVEL 1

LEVEL 2

LEVEL 3

LEVEL 4

LEVEL 5

LEVEL 6 TO 9

LEVEL 10 TO 16

1.

2.

3.

4.

5.

6.

7.

2 %

1.5 %

1.5 %

1 %

1 %

0.75 %

0.5 %

Self Repurchase Cash back - 3%

Note: Total Income 61, 35,11,000/-



FRANCHISE  INCOME

 Sl.
 No.

FRANCHISE INCOME FRANCHISE PERCENTAGE %

VILLAGE FRANCHISE

Panchayat FRANCHISE

Block FRANCHISE

District FRANCHISE

State FRANCHISE

100000 - 199999

200000 - 499999

500000 - 999999

1000000 - 2499999

2500000 - 10000000

1.

2.

3.

4.

5.

FRANCHISE AMOUNT

3 %

4 %

5 %

6 %

8 %

Note : Sponsor Franchise Income - 1% & Sponsor Upline Franchise Income - 0.5 %

           

WEEKLY REPURCHASE 
TEAM BONUS INCOME

 Sl.
 No.

WEEKLY PURCHAGE INCOME

LEFT & RIGHT (1,00,000)

LEFT & RIGHT (2,00,000)

LEFT & RIGHT (5,00,000)

LEFT & RIGHT (10,00,000)

LEFT & RIGHT (20,00,000)

LEFT & RIGHT (1,00,00,000)

LEFT & RIGHT (2,00,00,000)

40 % : 60 %

40 % : 60 %

40 % : 60 %

40 % : 60 % 

40 % : 60 %

40 % : 60 % 

40 % : 60 %  

1.

2.

3.

4.

5.

6.

7.

RATIO (LEFT & RIGHT)

1,000

2,000

5,000

10,000

20,000

1,00,000

2,00,000

40,000 : 60,000

80,000 : 1,20,000

2,00,000 : 3,00,000

4,00,000 : 6,00,000

8,00,000 : 12,00,000

40,00,000 : 60,00,000

80,00,000 : 1,20,00,000

EXAMPLE

osych ykbQ dU;knku ;kstuk %
;g lsok mu lHkh uofookfgr dU;k ds uke ij fn;k tk,xk ftldk vkbZMh ,fDVo
gks ,oa Team Trainer Rank ij gkss vkSj mez 18 o"kZ iw.kZ gksA mu dU;k dks daiuh
dh ml ekg dh Repurchase ls VksVy lsy dh 2 izfr'kr fudkydj mu lHkh 
dU;kvksa esa cjkcj cjkcj ckaVk tk,xk ftu dU;kvksa dh 'kknh gks jgk gksA
;g jde :- 10]000@& ls :- 5]00]000@& rd Hkh gks ldrh gSA

osych ykbQ ykMyh y{eh migkj %
daiuh esa TokWbu djus ds ckn dksbZ Hkh ,lksfl,V dh vkbZMh xzhu gksus ds i'pkr vxj 
,lksfl,V ds ifjokj esa dU;k@iq=h dk tUe gksrk gS rks daiuh dh lsy dk 2 izfr'kr 
fudkydj ftl ekg esa mudh iq=h@dU;k dk tUe gksrk gS ml ekg daiuh dh VksVy 
lsy dk 2 izfr'kr fudkydj mu lHkh ,lksfl,V dh dU;k@iq=h esa cjkcj&cjkcj 
ckaVk tk,xk tks jkf'k daiuh }kjk dU;k@iq=h ds cSad esa FD (Fixed Deposit) dj 
fn;k tk,xkA ,lksfl,V dks cSad }kjk dU;k@iq=h dh vk;q 21 o"kZ gksus ds i'Pkkr ,QMh ds :Ik esa izkIr gksxhA

 uksV% ykMyh y{eh ;kstuk ysus ds fy, tUe ls 30 fnu ds vUnj tUe izek.k Ik= tek djuk vfuok;Z gksxkA 

uksV%  'kknh dkMZ ftl ekg dEiuh esa tek gksxk ml ekg dk 2 izfr'kr lHkh uofookfgr dU;kvksa esa cjkcj&cjkcj ckaVk tk,xkA  



 

 

In the administration of this memorandum and in our day-to-day relationship, 

we will exhibit mutual trust and respect, understanding and sincerity and to 

the fullest extent possible, will avoid confrontational tactics. Although the 

grievance procedure is still in effect, should differences or misunderstandings

occur, we will first attempt to resolve them through full and open communication,

as well as the quality network problem solving and change methodology processes.

If we are to be successful, Team and Management must work together as members

of the same team.   

Ø Registration is Free

On Choice ID Activation

5% Admin & TDS charge will be deducted from each Payment.

Daily, Weekly & Monthly payout.

GST Included in Every ID.

Payment will be transferred to Associates Bank Account directly.

Online & Offline transaction as per rule and norms.

1- Pan,  1- Aadhar,  1- Mobile Number, 1 ID, 1- Nation         

Ø

Ø

 

Ø

Ø

Ø

Ø

ADMIN RULES

 COMMITMENT AND 
RESPONSIBILITIES

WellBeLife Business Plan Highlights WellBeLife Business Plan Highlights 
Opportunities At a Glance Opportunities At a Glance 

WellBeLife Business Plan Highlights 
Opportunities At a Glance 

1. Activation Gift                                 2. 16 Types of Rank Wise Salary Income.

3. Performance Bonus - 40%             4. Self Repurchase Cashback 

5. Life Time Rewards Income             6. Level Income  

7. Retail Benefit - 20% to 80%          8. Weekly Team Repurchase Bonus

9. WellBeLife Ladli Laxmi Yojna         10. WellBeLife Kanya Daan Yojna

11. WellBeLife Shradhanjali Sewa     12. Nominee Facility

13. Time to Time Bonanza                  14. National and International Tour

15. Franchise Income                         16. Franchise Sponsor Income

Ø

osych ykbQ J)katfy lsok %
J)katfy lsok mu lkjs dk;Zjr ,lksfl,V dks fn;k tk,xkA ftUgksaus de 
ls de Team Trainer ds jSad dks izkIr fd;k gks  ml ekg ftrus Hkh 
,lksfl,V esacj dk e`R;q gksrk gS muds ifjokj ¼ukWfeuh½ dks J)katfy lsok 
ds :Ik esa daiuh dh lkjs lsYl dk 2 izfr'kr jkf'k fudky dj cjkcj&cjkcj
 forj.k fd;k tk,xkA ;g ykHk ysus gsrw %&

uksV%  e`Rk O;fDr dk QksVks ,oa e`R;q izek.k Ik= dEiuh esa tek djuk vfuok;Z gksxkA  
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Bhojpati Complex, Canara Bank, 1st Floor,

P.O.-Kamre, P.S.-Ratu, Ranchi-835222 (Jharkhand) 

Mob. :  

website : www.wellbelife.in, 

e-mail:wellbelifemarketing@gmail.com P
ri
n

te
d

 b
y 

: 
A

ka
sh

 P
re

ss
, 

R
a

n
ch

i, 
M

o
b

: 
9

8
3

5
1

6
2

4
5

2

Rs. 200/-Rs. 200/-

Office Address :

THANK YOUTHANK YOUTHANK YOU

 
TERM & CONDITIONS

11- ID Holder ds e`R;q ds i'pkr mDr ID dks ukfeuh ds uke VªkalQj fd;k tk,xk ,oa ukfeuh orZeku fLFkfr esa tks Hkh fu;e vkSj 
'krsZa gksaxs mls ukfeuh dks iwjk djuk gksxk rHkh ykHk ys ik;sxsaA

10- daiuh vkidh ,oa [kqn dh lqj{kk dks utj esa j[krs gq, ,oa xouZesUV ds lkjs fu;eksa dks ekurs gq, Iyku esa dHkh Hkh :Yl dks QkWyks 
djus ds fy, Lora= gksxk ,oa t:jr Ik<+us ij Iyku esa dqN cnyko dj ldrk gSA

6-  Repurchase Income  Dyksftax 'kfuokj ,oa isesaV lkseokj dks fn;k tk,xkA

9- dU;knku ;kstuk] ykMyh y{eh ;kstuk ,oa J¼katfy lsok dks fu;erk ysus ds fy, daiuh dks vkosnu djuk gksxk ,oa daiuh ds 
}kjk p;fur O;fDr ds ek/;e ls tkWPk ds i'pkr ;kstuk dk ykHk fn;k tk,xkA 

8- Repurchase Plan  ds }kjk ftruk VuZvksoj gksxk bl ij rhuksa ;kstuk dk izf'kr ckaVk tk,xkA
7- vkWfQl [kqyus dk le; lqcg  9:30  cts ls la/;k  5:30  cts rd jgsxkA

5- iSu uacj ugha gksus ij ,oa dsokbZlh daIyhV ugha gksus ij bude dk  15%  dkV fy;k tk,xkA

4- vkbZMh ,fDVos'ku ls igys daiuh }kjk yxk, x, fu;eksa dks Hkyh Hkkafr vPNh rjg ls Ik<+ ,oa le> ys vkSj :  Website

www.wellbelife.in  esa tkdj Term & Condition  dks QkWyksa djsaA

3- ,d O;fDr ds ,d vkbZMh ij gh ;g ;kstuk dk ykHk flQZ ,d ckj gh dksbz Hkh ;kstuk dk ykHk fey ik,xkA

2- flYoj iSdst ,oa xksYM iSdst ls vkbZMh yxk, gq, yksxksa dks bldk ykHk ysus ds fy, de ls 1,000 :Ik, dk iqu[kZjhn djuk 
vko';d gksxkA

1-  Ladli Lakshmi Yojna, Kanyadan Yojna, Shradhanjali Sewa  dk ykHk IySfVue iSdst ,oa Mk;eaM iSdst ij ykxw gksxkA

Ø

Ø

Ø

Ø

 

Ø  
Ø

Value for Money

Long-term Career

Best Training and Education system.

Daily, Weekly & Monthly payout.

Prompt customer care service

Complete Transparency.    

 OUR COMMITMENT


