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COLLAGEN BUILDER
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Whatis Direct Marketing?

Direct marketing is a form of communicating an.offer, where
organizations communicate directly to a pre-selcetec
customer and supply a method for a direct response. Among
practitioners, itis also known as direct response marketing. By
contrast, advertising is of a mass-message nature.

Whatis WELL BE LIFE?

WELL BE LIFE is a leading direct marketing company, dealing in world class health and personal
care products. WELL BE LIFE is constantly growing at a phenomenal rate every year.

The growth rate in itself speaks volumes about the quality of the
products and earning opportunity, the marketing plan and the
management that has been able to deliver such are warding and
sustainable system. WELLBELIFE - constantly expanding its product
range to introduce innovative products every year, manufactured
at state-of-the-art manufacturing facilities, we believes in offering
world class service levels to all its customers. WELLBELIFE - will
built a wide spread network of distributors, which will constantly
expanding every year month and day.

OUR VISION AND MISSION

In today's fast-paced world of high-speed internet and
online shopping, WELLBELIFE aims to be come a recognized
and trusted supplier for all types of quality healthcare &
FMCG products at the lowest prices possible. We plan to
establish over thirty million franchisee hubs all over India
in the next.decade and empower our valued customers to
buy their favorite products, hassle-free and cheaper.

How to get started!

& & @ e

Register for Activate Share the Start earning
free Purchase Package opportunity and money
build yourteam
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Join us today
It's a golden opportunity

o g
Your potential is lmitless, ﬂ a
bt it°s vour actions that r Q ﬂ @

unlock the doors 1o yvour i
dreams; Every step you F e
take toward your vision is &
step toward the life you're 1 : oo
meant 1o live, Cl
— 99 i
i i

L et
Why WELLBE LIFE?

» Quality Product

> Best Opportunity
> Better Future

» Life Long Income
> Life Time Rewards

Success Mantra

1. No BV Laps 4
£ 2. No Investment =
% 3. No Monthly Purchase
" 4. No. Maintain Fees
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STARTER ACTIVATION PACKAG ’

PACKAGE PACKAGE PRODUCT ACTIVATION SCHEME
AMOUNT NAME NAME GIFT
3500 Silver 1 Collagen 1 Tulsi x
4000 Gold WellBelife Nirogya 2 Tulsi
Combo pack x
) Ladli Laxmi Yojan
4500 Platinum 2 Collagen 1 Plan Book + Kanya Dan Yojna
1 Tulsi Shradhanjali Sewa
i WellBeLife Combo 1 Plan Book + Ladli Laxmi Yojan
5000 Diamond i Kanya Dan Yojna
Pack+1 Collagen 1 Tulsi Shradhanjali Sewa

Note: Silver U9 Gold Package A TSI THIRIUE & drsell e} A1, SIS Aot UG Sgioifel Adl
1 ¥ o1 S flT 1000/- . 96 H1 B9 | B Th IR Bl N UISdT WIS BT A BT 90
WA AT BT A e IR

OUR INCOME PLAN )

1 ASSOCIATE ID 2 | SENIOR ASSOCIATE ID  REWARD

——— )'% % DIARY

é/\m

W\.J

...r'f H
ONE LEFT AND ONE RIGHT ACTIVE ID ! 6 ASSOCIATE LEFT AND 6 ASSOCIATE RIGHT

REQUIED FOR ASSOCIATE ID ACTIVE ID REQUIRED FOR SENIOR ASSOCIATE
- ID 10000/- (ONE TIME ONLY



LEFT ID
ASSOCIATE

RANK WISE SALARY INCOME

RIGHT ID
ASSOCIATE

CASH BACK

MONTH

TOTAL

NEW
JOINING

REWARD

TEAM
TRAINER

3,00,000

TEAM
LEADER

6,00,000

TEAM
MANAGER

9,00,000

BUSINESS
DEVELOPER

12,00,000

MOBILE

AREA
MANAGER

15,00,000

LED TV 32"

SR. AREA
MANAGER

1,00,000

30,00,000

SENIOR
MANAGER

2,00,000

60,00,000

ZONAL
MANAGER

4,00,000

1 CRORE
20 LAKH

GENERAL
MANAGER

5,00,000

1 CRORE
50 LAKH




RANK WISE SALARY INCOME

LEFTID | RIGHT ID NEW
ASSOCIATE | AssociaTe | CASHBACK| MONTH|  TOTAL ;47\ 1NG GAEL L

100 GRAM

1 CRORE GOLD

80 LAKH

SECRETORY 6,00,000

GRAND
et VITARA

DIRECTOR 10,00,000 3 CRORE

LAXUARY

STAR 7 CRORE CAR

100000 | 100000 | 25,00,000
DIRECTOR 50 LAKH

DOUBLE
STAR

200000 | 200000 |50,00,000 30 CRORE

5 Lack Pension
Per Month

500000 | 500000 (1 CRORE 30 CRORE [20000

‘Note: Total Income 61, 35,11,000/-

_PERFORMANCE BONUS | [ \
| ¢ @

NOTE: FROM YOUR THIRD DIRECT SPONSOR YOU
l WILL RECEIVE Rs. 1000 as Ber Berformance bonus .
LEVEL INCOME

LEVEL LEVEL PERCENTAGE

Y o

LEVEL 1 2 %
LEVEL 2 1.5 %
LEVEL 3 1.5 %
LEVEL 4 1%
LEVEL 5 1%
LEVEL 6 TO 9 0.75 %
c LEVEL 10 TO 16 0.5 %
Self Repurchase Cash back - 3%
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TEAM BONUS INCOME

WEEKLY PURCHAGE RATIO (LEFT & RIGHT) EXAMPLE INCOME

LEFT & RIGHT (1,00,000) 4 : 40,000 : 60,000 1,000

LEFT & RIGHT (2,00,000) : 80,000 : 1,20,000 2,000

LEFT & RIGHT (5,00,000) 4 : 2,00,000 : 3,00,000 5,000

LEFT & RIGHT (10,00,000) : 4,00,000 : 6,00,000 10,000

LEFT & RIGHT (20,00,000) F 8,00,000 : 12,00,000 20,000

LEFT & RIGHT (1,00,00,000) . 40,00,000 : 60,00,000 1,00,000

LEFT & RIGHT (2,00,00,000) | 4 : 80,00,000 : 1,20,00,000 | 2,00,000

FRANCHISE INCOME FRANCHISE AMOUNT FRANCHISE PERCENTAGE %

VILLAGE FRANCHISE 100000 - 199999 3 %

Panchayat FRANCHISE 200000 - 499999 4 %

Block FRANCHISE 500000 - 999999 5%

District FRANCHISE 1000000 - 2499999 6 %

State FRANCHISE 2500000 - 10000000 8 %

Note : Sponsor Franchise Income - 1% & Sponsor Upline Franchise Income - 0.5 %
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WellBelLife Business Plan Highlights
Opportunities At a Glance

. Activation Gift 2. 16 Types of Rank Wise Salary Income.
. Performance Bonus - 40% 4. Self Repurchase Cashback
. Life Time Rewards Income 6. Level Income
. Retail Benefit - 20% to 80% 8. Weekly Team Repurchase Bonus
9. WellBelLife Ladli Laxmi Yojna 10. WellBelife Kanya Daan Yojna

11. WellBelLife Shradhanjali Sewa 12. Nominee Facility
13. Time to Time Bonanza 14. National and International Tour
15. Franchise Income 16. Franchise Sponsor Income

: ~
ADMIN RULES

Registration is Free

On Choice ID Activation

5% Admin & TDS charge will be deducted from each Payment.
Daily, Weekly & Monthly payout.

GST Included in Every ID.

Payment will be transferred to Associates Bank Account directly.
Online & Offline transaction as per rule and norms.

1- Pan, 1- Aadhar, 1- Mobile Number, 1 ID, 1- Nation

COMMITMENT AND
RESPONSIBILITIES

In the administration of this memorandum and in our day-to-day relationship,
we will exhibit mutual trust and respect, understanding and sincerity and to
the fullest extent possible, will avoid confrontational tactics. Although the
grievance procedure is still in effect, should differences or misunderstandings
occur, we will first attempt to resolve them through full and open communication,
as well as the quality network problem solving and change methodology processes.
If we are to be successful, Team and Management must work together as members
of the same team.

WAIRY. SV WA LY. LV v
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OUR COMMITMENT

> Value for Money

> Long-term Career

> Best Training and Education system.
> Daily, Weekly & Monthly payout.

> Prompt customer care service

> Complete Transparency.

TERM & CONDITIONS

. LadliLakshmiYojna, Kanyadan Yojna, Shradhanjali Sewa WWWW@WWWMNI
. TR Ya1 1d Tics Yol ¥ IS SI &Y 5T T D1 SHBT A1 o1 B FolT B 3 1,000 TIY BT FAERIE BRAT
MATIH B
. TP Afd D TP ATSS! IR & g TSI b1 19 R Teh IR & DIg W) Aot b1 ¥ fret g |
4. TS TfFede™ | Ugal U RT <7T ¢ i &1 well Wifd 3= a¥g W U< Td 9HsT o 31X Website:
www.wellbelife.in H ST Term & Condition 1 Bicil B |
. Y9 R T8 B UR UG Bars ! helic el 81 R SAPH B 15% PIe foran siem|
. Repurchase Income T AR UG Y¥e WIaR B fem simem |
. SHThH G BT FHI I 9:30 T91 W WeAT 5:30 Tol b |
. Repurchase Plan & g1 ST S-3MaR BT 599 YR <41 Aroi1 &1 Ui 97T SIem|
. YIS Ao, TSl 1) TSI Ud Hgiotfel Wal Bl FHHar o & foTU Sl B e BRA1 9 U9 BU-1 &
ERIIA Afdd P HIEgH A ST b LT 1o b1 o1 foam sream|
. B YS! T4 TG D Y& Bl 7o A & Y Ta A< S AR 1l o 7 5 ™ 3 S 0 Sl B Bic
H B ToIg Tae= B Td ST Yen TR T H B 99T B Ahell B
. 1D Holder @& ¥ & U¥Td Sad ID I AR & A rAHR fohal SITgn ga it oA Reafer 5 <t 91 4 iR
TTcl B S IR Bl YRT AT BT A 1 o TR |

Office Address : )

@ Bhojpati Complex, Canara Bank, 1st Floor,
P.0.-Kamre, P.S.-Ratu, Ranchi-835222 (Jharkhand)

N .
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website : www.wellbelife.in,
r e-mail:wellbelifemarketing@gmail.com m

s, Ranchi, Mob: 9835162452
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